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I n the vital quest to reduce
greenhouse gas emissions,
every effort is important.

But in the courier and logistics
industry – with close to 20,000
vehicles and 4,000 facilities in
operation each day – environ-
mental initiatives can have
enormous impact.

“The courier and logistics
industry is massive, and is
absolutely vital to the Canadi-
an and global economies, says
David Turnbull, president and
CEO of the Canadian Courier
& Logistics Association
(CCLA). “As an association,
we’ve established an environ-
mental committee to identify
best industry practices and
take advantage of the knowl-
edge that’s been accumulated.”

The association has also
actively lobbied for govern-
mental financial support for
early adopters of hybrid vehi-
cles, and the Ontario govern-
ment responded by announc-
ing an approximately $15-mil-
lion program in August 2006.

“The final details have yet

to be announced, but we’re
hoping that it’s going to cover
about 1,000 vehicles,” says
Mr. Turnbull. “Hybrid vehi-
cles are one of the real solu-
tions to climate change, and
our industry is the perfect plat-
form to introduce this kind of
technology, because our vehi-
cles go back to a depot every
night.”

Doug Pinto, national man-
ager of Environmental Affairs
at Purolator and chair of the
CCLA environmental com-

mittee, says, “Businesses have
to get their products to market
and to consumers. By green-
ing those transportation chan-
nels, we’re greening business
all over Canada. And by
bringing new, alternative fuel
technologies to the market, we
can get to the tipping point
where those technologies
become more affordable for
wide-scale adoption by other
industries.”

The initial objective of the
CCLA environmental com-
mittee, says Mr. Pinto, was
identifying environmental
issues and initiatives that per-
tain to the industry. “We look
outward at public policy and
creating a favourable environ-
ment for positive change. But
we also look inward, to our
member companies, to partici-
pate and share information.
We’ve focused on alternative
fuel vehicles and, going for-
ward, are looking at member
facilities and energy manage-
ment issues.”

Purolator, a leader in envi-

ronmental prac-
tices, has ordered
more than 100
additional hybrid
electric vehicles
for use in
Canada, and
is also test-
ing a 100
per cent
electric
vehicle in con-
junction with Uni-
cell Ltd.

Roger Martin, Unicell’s
chairman, says, “We’ve
worked closely with Purolator
since 2003 to design a pur-
pose-built urban delivery truck
that is a battery electric vehi-
cle. There is no fossil fuel used
at all – when the vehicle
comes back to the terminal
each night to get reloaded
with packages, it also gets
reloaded with electricity.”

A working prototype has
been on the road since Octo-
ber of 2007. “What’s most
exciting about this technolo-
gy,” says Mr. Martin, “is that it

produces no emis-
sions on the road, and

even when you factor in the
emissions created by the elec-
tricity grids, the greenhouse
gas emissions are about 10 per
cent to 15 per cent of those of
a traditional vehicle. Most
experts in this area say we
have to reduce emissions by
80 per cent to 90 per cent by
2050 – we’ve achieved that
scale of reduction now.”

Other initiatives under
way at Purolator are lighting
retrofits at facilities in Win-
nipeg and Edmonton that will
reduce energy consumption
and costs by up to 50 per cent
while improving available
light. The company recycles
more than 100,000 litres of

waste oil per year,
and uses advanced
technology to opti-

mize delivery rout-
ing. A no-idling policy

is reinforced with tech-
nology that automati-

cally turns off the vehi-
cle after five minutes of

idling – reducing fuel
consumption and emis-

sions.
Purolator currently has

49 hybrid vehicles on the
road, using hybrid electric
drive systems created by
Azure Dynamics. Mike
Elwood, Azure’s vice president
of marketing and the chair of
Electric Mobility Canada, says,
“When you’re driving a com-
mercial hybrid, you’re improv-
ing fuel economy, reducing
greenhouse gas emissions and
vehicle maintenance by about
30 per cent. It’s a step in the
right direction, particularly in
commercial application;
because these vehicles are on
the road all day, they’re very
effective.”

D espite a pressing need
to expand their oppor-
tunities worldwide, and

the increasing availability of
technologies and services to
facilitate international trade,
Canadian small- and medium-
sized businesses (SMBs) say
they are hesitant to expand
their business beyond Canadi-
an borders.

According to the UPS
2007 Canada Business Moni-
tor, a study on SMB trends,
37 per cent of Canadian entre-
preneurs surveyed believe
they have enough business to
deal with in Canada, while an
additional 17 per cent say they
won’t look globally until they
expand their business domes-
tically.

“Canada runs the risk of
being left behind in the

increasingly competitive glob-
al market unless there is a shift
in the practices of our entre-
preneurs to capitalize on the
international trade opportuni-
ties available to them,”
warned UPS Canada presi-
dent Mike Tierney.

The study also indicates
that those Canadian SMBs
that do conduct international
trade see the benefits of doing
so. Almost half of SMBs trad-
ing internationally plan to
expand their workforce in the
coming 12 months versus 26
per cent of the SMBs that do
not trade internationally.

“There is opportunity for
Canadian business to achieve
the anticipated success
expressed in the research,” he
says. “To do so, businesses
must leverage the wealth of

resources available to them,
taking a determined approach
to global trade.”

Mr. Tierney says UPS edu-
cates Canadian companies on
government customs pro-
grams to help them improve
the flow of cross-border
goods. He adds that over the
past 15 years UPS has invest-
ed $15 billion in technology.
UPS’s tools provide better vis-
ibility of the movement of
goods globally and easier
reporting for fast and secure
customs clearance.

“Companies that leverage
technology resources to help
them reach new markets will
continue to succeed in the
global economy,” he says.

To see more UPS news direct, visit
pressroom.ups.com/RSS.

Research finds Canadians
hesitate to go global
Comfort trumping growth, despite tools to enable
international trade

Chances are, like countless other businesses, your office
will engage the services of a courier today. The fact is
Canada’s couriers and logisticians are playing an increasingly
vital role in Canada’s competitiveness – facilitating supply
chains and just-in-time delivery systems, and doing it in a
world of rising environmental and security demands. It’s a
tall order, but Canada’s couriers say they are up for the job.

W ith billions of dollars
worth of goods mov-
ing across the Cana-

da-U.S. border every day,
effective border management
in a world of heightened secu-
rity concerns is becoming an
increasingly sticky factor
affecting North American
prosperity.

“We strongly support gov-
ernments in relation to
strengthening security, but we
also believe that security meas-
ures should be balanced and
not unnecessarily disrupt legiti-
mate travel and trade,” says
Phil Cahley, director of policy
and research at the Canadian
Courier & Logistics Associa-
tion.

Unfortunately, Mr. Cahley
says while voluntary trusted-
shipper programs such as the
U.S. Customs-Trade Partner-
ship Against Terrorism (C-
TPAT), Canada’s Partners in
Protection (PIP), and the Free
and Secure Trade (FAST) Pro-

gram serve to enhance supply
chain security, new regulatory
layers are thickening the Cana-
da-U.S. border.

For example, he says,
“Transport Canada’s new Air
Cargo security initiative layers
on levels of security without
recognizing existing programs
and the investment made by
shippers that participate in
them.”

Further, Mr. Cahley says
new security regimes have so
far delivered mixed results.
“There is a trend toward
increasing rates of inspections
without reference to the level
of risk of the shipments. Ris-
ing inspection rates add to
cycle times for clearance, neg-
atively impacting just-in-time
inventory, and is contrary to
the benefits expressed by cus-
toms officials and anticipated
by industries that participate
in these programs.”

He says a preferred solu-
tion would be the develop-

ment of a thorough, multi-lay-
ered, risk-based strategy to
manage the border – “one that
establishes goals, develops
standards and demonstrates
benefits to participants in
trusted-shipper programs.”

Mr. Cahley notes that such
an approach should dovetail
with similar initiatives world-
wide such as the World Cus-
toms Organization’s Frame-
work of Standards, which aims
to facilitate secure global
trade, and EU security meas-
ures that enable customs
administrations to grant the
status of Authorized Economic
Operator to qualifying partici-
pants.

“Participation in these
known low-risk programs by
traders allows border officials
to redirect their resources to
higher-risk unknown cargo.
This offers the greatest degree
of security without impeding
legitimate travel and trade,” he
says.

Security protocols evolve
internationally

Last year, Purolator began road
testing the Quicksider, a zero-
emissions delivery vehicle
made by Unicell in partnership
with ArvinMeritor. The Quick-
sider is expected to reduce
greenhouse gas emissions by
over 80% compared to current
technology. PHOTO: SUPPLIED
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For the past five years, Unicell Limited of Toronto has been working with Purolator Courier Ltd.
of Mississauga to create a world-leading electric truck design. A working prototype
of the QuickSider has recently completed seven weeks of operational testing on a route
in Toronto.

The QuickSider is cleaner, safer and more productive than the gasoline powered
vehicles that it is intended to replace. It emits nothing while it is running; when re-charged
from the Ontario grid, it achieves a greater than 80% reduction in GHG emissions. Its low
floor, kneeling architecture permits safer, faster deliveries.

Unicell is one of North America’s leading truck body companies. Our vision is to use the
tools of the 21st century to meet the commercial truck needs of the 21st century. Whether
you use one truck or 100, we would like to help you make your trucks as effective as possible
for your job. Contact us at sales@unicell.com.

INTELLIGENT TRUCK SOLUTIONS

EMISSION-FREE
TRUCK AT WORK
IN TORONTO

www.unicell.com
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Out of the ordinary is never out of the question. Take this bag of popcorn.We’ve
handled everything but the popping. Seeds to farmers. Irrigation systems to farms. Packaging
andpackaging equipment tomanufacturers. EvenDVDs tomovie distributors so you canenjoy
a good flick while eating it. As Canada’s largest courier, we look at your shipping needs a little
differently.We’re able to assesswhat suits youbest thendrawuponour unmatched resources.
In fact,we offer more flexible pick up times and guaranteed* 9 a.m.delivery destinations. And
we’ll continue togo to lengthsothers can’t todeliver thepeaceofmindevery shipmentdeserves.

*Certain terms, conditions and geographic restrictions apply. Visit www.purolator.com for details or call 1 888 SHIP-123 to speak to a customer service professional and see how Purolator can assist with your ordinary and out-of-the-ordinary shipments.




